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THIRTIES ARE THE NEW TWENTIES 

FOR AUSSIE WOMEN
The thirties have taken out the twenties as the decade where a woman is considered her most beautiful, according to the results of a new survey conducted by leading Australian marketer to women, The Heat Group.  
The survey, which questioned 1356 Australian women, revealed that an overwhelming 50% of Australian women believe that a woman is most beautiful in her thirties, followed by 28% who nominated the twenties and 16% who voted the fourties as the most beautiful decade.
“It is possible that popular culture has helped us shift from the idea that you have to be extremely youthful to be considered beautiful,” said Gillian Franklin, Managing Director for The Heat Group, distributors for the Max Factor and Covergirl cosmetic brands in Australia.

“Television shows like Sex in the City, Friends and Desperate Housewives, to name a few have helped spawn a bevy of gorgeous thirty and fourty something stars that have shown the world that turning 30 no longer signals the beginning of the end as far as beauty is concerned,” she said.
The only age groups that didn’t vote for the thirties as the most beautiful decade in the Heat survey were the under 18s and the 18 -25s, where 66% and 55% respectively voted for the twenties as a woman’s most beautiful time. 
For further information or interviews, please contact Caitlin Irving at Markson Sparks! on (02)9699 2000 or caitlin@marksonsparks.com

About The Heat Group

With leading cosmetic brands, Max Factor and Covergirl, Heat is recognized as one of Australia's most successful emerging companies, an award-winning Employer of Choice with an established track record of growing brands. Founded in 2000, Heat prides itself on its unique company culture and sums this up in three words given to it by the Heat team: creative, dynamic, passionate. For more information on The Heat Group visit www.heatgroup.com.au
