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The Heat Group Celebrates Five Years of Success
MELBOURNE, Australia:  Leading cosmetics marketer The Heat Group, has just celebrated its 5th birthday.  After five years of operation, the company has transformed itself from five employees working out of a coffee shop to a robust, well resourced company of 65 employees, complete with its own warehouse and distribution facility, currently distributing two of the world’s biggest cosmetic brands.
In 2001, only one year after opening its doors, Heat won the Australian distribution rights to Procter & Gamble’s leading cosmetic brands – Max Factor and Covergirl.  Since 2001, Heat have increased sales across both brands by 73 per cent, in a market that has grown by only 36 per cent in the same period. Both Max Factor and Covergirl are now ranked in the top five cosmetic brands in Australia.
In a highly competitive market that has grown by approximately eight per cent per annum, Heat have almost doubled P&G sales since 2001.  The company has also given its shareholders a solid return on investment – and more than 50 percent for the last two consecutive years – a rate that is more than double the share market.
The company is now working towards growth target of more than 10 per cent for F06 with continued aggressive plans for expansion, including major increases in new product launches and advertising spend, new large scale marketing initiatives and the immediate creation of seven new positions. 
In addition, the company is continuing to build on its philosophy of being an employer of choice by introducing two new staff benefits – a Staff Retention Bonus (25 per cent increase in annual leave after five years of continuous service), and a Lifestyle Weekend (a work week that ends at 1pm on a Friday on alternating weeks).  
“Heat is well known for its practices of supporting men and women in the work place - with paid maternity and paternity leave, family leave, new baby week, flexible work hours and paid life and loss of income insurance for all employees,” said Gillian Franklin, Managing Director of The Heat Group.  “We have always encouraged our staff to have to have a great life outside of work and we hope these new initiatives will go that one step further in helping them to do that.”
Franklin continues, “I could not be more thrilled with the results of our first five years in business. This birthday is a major company milestone that marks our transition into the next phase of growth.  I am confident that we have built rock a rock solid foundation from which to launch us into the next fantastic five years and beyond.” 
"P&G would like to congratulate Heat on their 5th birthday,” said Karl-Heinz Kless, Vice President of Procter & Gamble Beaute.  “We have had a very positive relationship with the team at Heat over their years in business and together we have enjoyed positive growth ahead of the market with our Colour Cosmetics business.  Internally we have recognised Heat's great work with several internal excellence awards and look forward to more great results in the future,” he said.
About The Heat Group

Thinking beauty, think Heat. With leading cosmetic brands, Max Factor and Covergirl, Heat is recognized as one of Australia's most successful emerging companies, an award-winning Employer of Choice with an established track record of growing brands. Founded in 2000, Heat prides itself on its unique company culture and sums this up in three words given to it by the Heat team: creative, dynamic, passionate. For more information on The Heat Group visit www.heatgroup.com.au






