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MEDIA RELEASE 






10th NOVEMBER, 2009 
FOR IMMEDIATE RELEASE
THE HEAT GROUP SAILS AHEAD

In recognition of commitment and leadership in supply chain success, The Heat Group has won an international SAILS Award at the Logility Connections Conference in Atlanta, Georgia.   

The Heat Group, Australian cosmetic distributor with such brands as Proctor & Gamble’s Max Factor and Covergirl, French cosmetic brand Bourjois and ABC’s Elite accessory brand, as well as their own ‘impluse’ cosmetic brand Ulta 3, was recognized for its success increasing visibility and collaboration across the company, improving demand, inventory and replenishment planning processes and strengthening its S&OP process with Logility Voyager Solutions.

 As a result, The Heat Group has boosted its service level by nearly 6% to average 97%, improved internal collaboration, increased external collaboration with business partners, while maintaining target inventory levels. 
“Heat has made a conscious effort to focus on improving our supply chain business processes, which really is the crux of our business. Not only has Logility improved our current procedures, the high fill rates and improved service levels have generated a substantial increase in our distribution,” says Izabela Laskowski, Supply Chain Manager.  

The SAILS (Superior Achievement Implementing Logility Solutions) Awards were awarded to select Logility customers at this year's September conference. SAILS Awards recognise those customers who have significantly improved their business processes, deployed an innovative solution for their supply chain challenges, or demonstrated an ongoing commitment and leadership role in the expansion of supply chain improvements. 

For further information or to interview Izabela Laskowski, please contact: 

Elisa Tubecki

PR Manager – The Heat Group

T – (03) 8545 7191

M – 0437 457 611

E – elisat@heatgroup.com.au   

The Heat Group distributes leading cosmetic and accessory brands, Max Factor, COVERGlRL, Bourjois, Ulta3 and Elite and is recognised as one of Australia’s most successful entrepreneurial companies. Founded in 2000, Heat prides itself on its unique company culture and sums this up in four words given to it by the Heat team: creative, dynamic, passionate, smart. To learn more about Heat go to www.heatgroup.com.au 
