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MEDIA RELEASE







30TH November 2009

FOR IMMEDIATE RELEASE 
Shame on You Traffic Officers

Is there no end to revenue raising? In these tough economic times, over 5000 shoppers attended the Heat Warehouse Sale last weekend looking for cosmetics bargains and stocking fillers in the lead up to Christmas. 

On Friday night, while shoppers inside were happily counting their savings on great brands such as Max Factor, COVERGIRL and Bourjois, two traffic officers were outside administering parking fines. The officers then proceeded to enter the sale and happily save some money for themselves this Christmas, obviously without having to worry about a parking fine. 

Insensitively, these officers then decided to come back on Saturday and walk up and down Ricketts Road, Mt Waverley booking cars. As Ricketts Road consists of commercial businesses, there was no need for parking fines on the weekend, as the only traffic on the street were cars from the warehouse sale. 

More importantly, it’s upsetting that this was obviously a deliberate plan to raise revenue. The parking officers must have seen the advertising for the warehouse sale and decided to pounce!

The average sale was just over $47.00, therefore a parking fine would have been more money that what they actually spent. 

“I am shocked and disappointed that these officers would use the sale as a revenue raising opportunity when many families are dealing with redundancies and underemployment,” says Heat Managing Director, Gillian Franklin. “Families are doing it tough this year and many were just trying to save some money this Christmas. There was no safety or business issue with cars parking for more than the allotted one hour.”

For further information or to interview Gillian Franklin, please contact: 

Elisa Tubecki

PR Manager – The Heat Group

T – (03) 8545 7191

M – 0437 457 611

E – elisat@heatgroup.com.au  

The Heat Group distributes leading cosmetic and accessory brands, Max Factor, COVERGIRL, Bourjois, Ulta3 and Elite and is recognised as one of Australia’s most successful entrepreneurial companies. Founded in 2000, Heat prides itself on its unique company culture and sums this up in four words given to it by the Heat team: creative, dynamic, passionate, smart. To learn more about Heat go to www.heatgroup.com.au
