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The Heat Group Appoints New National Sales Manager
John Simcocks has been appointed to the role of National Sales Manager for The Heat Group, effective May 2, 2005.
John brings a mix of outstanding strategic and operational competencies to Heat, together with a wealth of experience in multi-channel FMCG distribution markets.

Having spent the last 13 years with FMCG company, PZ Cussons, most recently as General Manager of Sales (Customer & Demand), John has an exceptional track record in new market development, people management and major account relationship building.  

During his time at Cussons, John undertook a variety of roles.  Notably, John was responsible for setting up the Cussons business in China, where he remained to run the business for four years.  John also served as New Zealand General Manager for the company, during which time he was responsible for all aspects of the business.  
 “We are very fortunate to have attracted someone of John’s caliber to The Heat Executive team,” said Gillian Franklin, Managing Director for The Heat Group.  “F06 marks a big growth year for the company and we are certain that John will play a pivotal role in aiding this growth and helping us to reach our ambitious targets for the year.” 
The Heat group is the Australian distributor for P & G cosmetic brands Max Factor and Covergirl and has been cited as one of “Australia’s most exciting emerging companies.”  Since taking on the Max Factor and Covergirl brands on behalf of Proctor & Gamble, Heat have increased the brand sales by over 70 per cent, more than double the rate of the market.  John stated that he was thrilled to be joining the management team of such a successful and rapidly growing organization.  
John holds a Bachelor of Business degree with majors in Marketing and Computing and minors in Law, Economics, Accounting and Statistics.  He also speaks Mandarin and basic French.
About The Heat Group

Thinking beauty, think Heat. With leading cosmetic brands, Max Factor and Covergirl, and now the new and exciting Police fragrance range, Heat is recognized as one of Australia's most successful emerging companies, an award-winning Employer of Choice with an established track record of growing brands. Founded in 2000, Heat prides itself on its unique company culture and sums this up in three words given to it by the Heat team: creative, dynamic, passionate. For more information on The Heat Group visit www.heatgroup.com.au






