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Heat Group Creative Services Team Wins Procter & Gamble Partnership of Excellence Award for 4th Year Running
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MELBOURNE, Australia, October 24 , 2005:  The Heat Group, Australian distributors for Procter & Gamble brands Max Factor & Covergirl, have been awarded a Procter & Gamble “Partnership of Excellence” Crystal Star for the fourth year running at the P&G International Distributor’s Conference, held last month in Milan. Heat were recognized this year for “Best In-Store Presence” for their revolutionary Digital POP cosmetics stand for Max Factor, the first of its kind in Australian cosmetics. 
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The stand features a vertical video screen in the centre panel that acts as a moving billboard, communicating new launches, promotions and makeup artist tips and tricks -   Max Factor’s brand equity. 
Procter & Gamble presents the awards each year at the annual conference to distributors that have excelled in a particular area, be it local promotions, merchandising, equity development or building basic business.   Sixty three nominees were narrowed down to just two finalists for each of the six awards, (Heat was a finalist in two categories) with one finalist chosen as the eventual winner in each category. 
The award-winning Max Factor stand was designed by The Heat Group’s internal marketing and creative services department, headed up by Creative Director Bev Craig, one of Heat’s founding partners.  The stand was designed to create a contemporary and fresh means of communicating the Max Factor brand to customers in store, while improving their shopping experience and product knowledge.
“The ‘digital pop’ concept is a major breakthrough in cosmetics merchandising and we are thrilled to be recognized by P&G for our work once again.” said Bev Craig, Creative Director of The Heat Group.  “To have won the Crystal Star award four years in a row is a tremendous achievement for Heat’s marketing department and for our internal designers and other specialists in promotions and merchandising.  It demonstrates that the work we do at Heat is really world class.” 
While Heat uses P&G’s global strategies for communication, the company designs local campaigns and all local promotions, as well as the Australian permanent merchandising and promotional merchandising units in-house.  Since taking on the Max Factor and Covergirl brands on behalf of P & G, Heat have increased the brand sales by over 72 per cent, more than double the rate of the market.  
"P&G congratulate Bev Craig and her creative team at Heat on their record breaking 4th crystal star award,” said Leigh Shaw, P&G’s Regional Brand Manager, Colour Cosmetics, Distributors Asia Pacific.  “P&G's marketing strategy is to create best in class global campaigns and bring them alive locally with excellence.  The Heat team have proven time and again that their team are able to do this in a way that wins with Consumers, Customers and P&G. 
“We are excited about the creative plans Heat have to bring alive some very exciting product launches over the next 12 months sure to result in more strong nominations in next year’s awards,” she said.
Heat have won previous P&G Crystal Star awards for the Lipfinity “Pizza Proof, Pasta Proof, Passion Proof” launch (2002), for the Covergirl “Blue Glow” Merchandising Unit (2003) and for the Max Factor X-Factor New Logo launch (2003). 
About The Heat Group
With leading cosmetic brands, Max Factor and Covergirl, Heat is recognized as one of Australia's most successful emerging companies, an award-winning Employer of Choice with an established track record of growing brands. Founded in 2000, Heat prides itself on its unique company culture and sums this up in three words given to it by the Heat team: creative, dynamic, passionate. For more information on The Heat Group visit www.heatgroup.com.au
For more information about The Heat Group, or to set up an interview, please contact Dani Lombard at Markson Sparks! on (02) 9699 2000 or dani@marksonsparks.com






