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Hot Pink Girls Host Pink Ribbon Breakfast for National Breast Cancer Foundation 
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MELBOURNE, Australia, November 09 , 2005:  A group of “hot pink girls” at The Heat Group, Australian distributors for cosmetics brands Max Factor & Covergirl, have today raised $3,000 for breast cancer research through the organisation of a fabulous Pink Ribbon Breakfast, held today in St Kilda, Melbourne.
Hosted at Wagamama’s St Kilda, the East-meets-West breakfast was attended by 145 pink feather boa-clad Melbourne women who feasted on noodles, pancakes, fruit and pink cupcakes to raise money for the National Breast Cancer Foundation.  The Melbourne business community gave generously to the cause, with all food and prizes on the day donated to aid fundraising efforts.
Motorsport racing legend Peter Brock was the motivational speaker at the breakfast, addressing the audience on how having a positive attitude affects your whole life and helps you to achieve your goals. 
“I thoroughly enjoyed this morning’s Pink Ribbon Breakfast,” said Mr. Brock.  “It was fantastic to see such a mixed group of women all brought together for the same worthy cause,” he said.

“I am extremely proud of the Heat girls who organised today’s Pink Breakfast completely on their own steam and in their own time, taking weeks of careful planning and co-ordination,” said Gillian Franklin, Managing Director of The Heat Group.  “Events like this take creativity, commitment and passion,  and I hope others can learn from their leadership and take the time to contribute to such a worthwhile cause.  As Mr. Brock said this morning, the master of the mind is very powerful and it is very satisfying to use your skills in such a positive way.”
One in eleven Australian women will be diagnosed with breast cancer before the age of 75 with the disease being the most common cause of cancer-related death in women in Australia.  The National Breast Cancer Foundation funds research into all aspects of breast cancer including prevention, diagnosis, treatment and support and since its inception has funded over $21,000,000 in research funds. 
About The Heat Group
With leading cosmetic brands, Max Factor and Covergirl, Heat is recognized as one of Australia's most successful emerging companies, an award-winning Employer of Choice with an established track record of growing brands. Founded in 2000, Heat prides itself on its unique company culture and sums this up in three words given to it by the Heat team: creative, dynamic, passionate. For more information on The Heat Group visit www.heatgroup.com.au
For more information about The Heat Group, or to set up an interview, please contact Dani Lombard at Markson Sparks! on (02) 9699 2000 or dani@marksonsparks.com






