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PRESS RELEASE

For Immediate Release
Turning up the Heat: 
Australia’s ‘Fastest Growing Cosmetic Company’  
Positions Itself to Become Australia’s Largest 
Melbourne, Vic August 15, 2007 – The Heat Group has positioned itself to become Australia’s Largest Cosmetic Company.  To achieve the ambitious plans, Heat has expanded and diversified it’s portfolio of brands and is currently relaunching Max Factor, one of its flagship brand. The August 20th relaunch repositions Max Factor as ‘wearable and accessible’ and brings internationally acclaimed make up artist, Jan Thomas, to the Australian public to help share the message.
The Heat Group, Australia’s ‘fastest growing cosmetic company’, representing a diverse portfolio of cosmetic brands and beauty accessories, is positioned to continue its impressive growth with view to become Australia’s largest cosmetic company.  “Year on year sales increases have been more than double the market of any competitor company, which is just a fantastic result”, reports Ms Gillian Franklin, Managing Director and founder of The Heat Group.  “This result is even more gratifying when you consider most of our competitors have enjoyed marketing budgets that are double ours”.
Gillian attribute’s Heat’s impressive growth to the victorious partnership, established with Procter and Gamble 6 years ago along with Heat’s “Can do” attitude, local expertise and customer service culture. 
“I believe that the success we have seen is a reflection of the high quality brands and outstanding people we have as part of the Heat team”  
In addition to the Max Factor relaunch, Heat has recently expanded it’s portfolio to include cosmetic brands redearth and Bourjois and plans a September launch of gorgeous hair, nail and beauty accessories under the French ‘Elite Model Look’ brand.  This portfolio, along with their own pharmacy exclusive brand, Ulta 3, places Heat in an enviable position of having a portfolio of brands and products that over the next 3-5 years could take them on to be the largest cosmetic company in Australia.  “What a great ambition for Heat!  But I believe an achievable one, considering the quality of the brands and the creativity and passion of the dynamic Heat team,” said Gillian. 
Heat along with Procter and Gamble proudly relaunch Max Factor across Australia, Monday August 20th.  The brand, which is often misconstrued to be ‘only for professionals’, has been repositioned as a fashionable product range that is both ‘wearable and accessible’.  As part of the launch of high profile fashion meeting everyday application tips, internationally renowned makeup artist Jan Thomas will share his skills with Australia’s women.  The make-overs and tips sessions will be held at select Meyers across Melbourne, Adelaide, Sydney and Queensland August 21-24th.
About the Heat Group

With leading cosmetic brands, Max Factor, Covergirl, Bourjois, Red Earth and Ulta 3, Heat is recognised as one of Australia’s most successful emerging companies, an award-winning Employer of Choice with an established track record of growing brands.  Founded in 2000, Heat prides itself on its unique company culture and sums this up in three words given to it by the Heat team: creative, dynamic, passionate.  For more information on the Heat Group visit www.heatgroup.com.au

For further information on the Heat Group or the Max Factor relaunch, please contact:

Ann Marie Johnston, PR Manager   0425-775-956  annmarie.johnston@heatgroup.com.au 
website: www.heatgroup.com.au
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