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WHAT WOMEN WANT
Love and motherhood come first for Australian women
Top on the list of aspirations for Australian women are to be loved and to be good mothers, according to a new survey from Australia’s leading marketer to women, The Heat Group.  The survey, which questioned 1356 Australian women showed that 45 per cent of women nominated love (23%) or motherhood (22%) over and above respect, success, education and giving back to the community. 

14 per cent of Australian women said they would like to be more respected  and 13 per cent said they want to be more successful in their careers.   
“I think this research makes it easier for companies to understand why women are deciding that the “gains” of pushing up the corporate ladder are not worth the “pain,” said Gillian Franklin, Managing Director of The Heat Group.  “Personal happiness and relationships continue to be a priority for women and Australian companies need to respect the need for family/lifestyle friendly policies and culture in order to attract and retain a high caliber of female staff.
“We hope that these statistics will put in perspective the need for companies to be more focused on providing support for women to manage their personal lives and parenting with their work, resulting in happier employees and more productive business outcomes,” she said.

Heat is well known for its practices of supporting men and women in the workplace - with paid maternity and paternity leave, family leave, new baby week, flexible work hours and paid life and loss of income insurance for all employees.  Building on its philosophy of being an employer of choice, Heat has recently introduced two new staff benefits – a Lifestyle Weekend – which starts at 1pm on a Friday on alternating weeks, and a Staff Retention Bonus – which provides a 25 per cent increase in annual leave after five years of continuous service.
For further information or interviews, please contact Dani Lombard at Markson Sparks! on (02)9699 2000 or dani@marksonsparks.com

About The Heat Group

With leading cosmetic brands, Max Factor and Covergirl, 
Heat is recognized as one of Australia's most successful emerging companies, an award-winning Employer of Choice with an established track record of growing brands. Founded in 2000, Heat prides itself on its unique company culture and sums this up in three words given to it by the Heat team: creative, dynamic, passionate. For more information on The Heat Group visit www.heatgroup.com.au
